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WWF & World Organization of the Scout Movement (WOSM) kicked
off a strategic partnership in 2018 for both organizations to mobilize more
than 50 millions Scouts globally to achieve UN/CBD Aichi Target 1 (WWF)
and certain UN SDGs (WOSM).

Young Scouts around the world pledge digital actions through 
Connect2Earth for Earth Hour 2018. 



● Measure conversationsof/about/around 

‘biodiversity’ (and its various related terms) 

starting 2018 to see if we’ve ‘successfully’ 

moved the needle in the level of chatter around 

biodiversity by 2020

● ‘Listen’ to what people are talking about the 

environment locally, regionally, and globally in a 

near-live platform - to help stakeholders to 

better understand their audiences and see if 

their conservation focuses (‘terms’) are being 

talked about digitally (and what does the data 

mean)

● Connect people who care about the 

environment to each other and use 

popular/engaging conversations to spark more 

conversations and actions

and why this matters.



Biodiversity Awareness Research

A research was carried out in 10 countries (Brazil, China, Colombia, India, Indonesia, Kenya, Mexico, 

Peru, South Africa and Vietnam) to measure the awareness around biodiversity and its values and 

the action people could take to protect it. Results from this baseline study will help inform the 

communication plan to achieve Aichi Target 1 in the next 3 years. There will also be a follow-up 

research conducted in the year 2020.

UPDATES:

● The field work was conducted from late February to mid March (before Earth Hour).

● The analysis is currently underway, and the topline research results will be ready by late April.

More about the research:

● Research is target for the general public between the age of 18-65 who are non-

rejectors of environment issues. 

● Sample questions from the questionnaire:

○ How familiar are you with the term “biodiversity”?

○ Can you explain the term “biodiversity” in your own words?

○ What actions have you taken in the last 12 months to protect biodiversity and 

nature? 





OUR PLANET

HOW TO ENGAGE 1 BILLION PEOPLE

Confidential



Our Mission

Engage 1 billion people across the world

Inspire the world to act in 2020

Make nature matter
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